keason(s) Have Vot Tried to Get ULTS

Non-customers Matched Customers
Hispanic

Total GTIE PB TJot LD NLD BlackWhite Total GTE PB
% % % % % % % % % % %

% of those aware who
have not tried to get it 49 53 48 59 64 50 40 37 82 90 81

Reasons given for not trying
to get ULTS (volunteered) —

Have never had phone service 37 27 38 28 24 38 37 68 * 2 -

No reason, just didn’t try 4 11 4 6 4 11 3 1 27 28 27
Income too high;

don’t qualify for it 9 6 9 8 8 8 13 10 23 20 23
Don’t need welfare;

can afford to pay 8 -9 7 7 8 10 9 8 2 9
Limited calls 3 - 3 2 - 8 8 - 5 3 5
Didn’t know about it 11 12 11 11 15 3 19 - 20 17 21
Don’t know how to get it 8 5 8 10 11 9 8 - 8 6 9
Can’t afford it 7 11 7 9 8 9 1 9 - - -

Owe phone company money 4 5 4 4 6 1 8 1 - - -
Other 18 19 18 24 25 22 8 2 12 16 11

Base (130) (64)  (66) (08) (62) (26) (29 (17 (1) (66)  (45)

* Loss thon 0.5% Source: 01.104. 108. 107(NC). O 105. 108. 109(C) - Flold Research Comor.”on

84
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Attempts to Get ULTS among Those Aware | Table 8.3

All non-customers aware of ULTS were asked if they had ever tried to get it and, if so, why they don't have it.

Responses are shown opposite.

Highlights

Non-customers aware of ULTS divide about equally between those who have tried to get it (48%) and those who have not
(49%). o

Among non-customers who tried to get it, 40% say they were unable to get it because of an outstanding balance. Another 21 %
say they were able to get it, but they discontinued it. Few say they did not meet the qualifications.

By company: These findings are about the same for both companies.

By ethnicity/race: Whites and Blacks who are aware of ULTS are much more likely than Hispanics to have tried to get it:
64% and 57% vs. 38%, respectively. LD Hispanics are equally likely to have tried to get it as NLD Hispanics: 36% and 42%

respectively.

Compared to matched customers: Relatively few of the matched customers aware of ULTS say they have tried to get it, and
the main reason they do not have it now is that they did not meet the qualifications.
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Universal Lifeline Telephone Service

Card 0

QrE
Non-Cutomer
(VELLOW)

Universal Lifeline Telephone Service

This is a spacial service for lower income people.
You have a choice between 2 types of sarvice: Measured Rate and Fiat Rate.
If you make more than 88 local calls each month (calls within 12 miles of your home),

the Flat Rate will gave you money.
Measured Rate Fiat Rate
Basic monthly secvice cost $1.6 $3.87
Charge for up %0 60 locel calie (a) None None
Chargs for addiional focal calls (a) 8¢ per call None
Charge for calls ©© locations ‘ Varies depending on when you call,
move then 12 miles swey how far away you call, and how fong you tak
lnstalietion charge $23.00
This may be paid in 3 monthly instaliments.
Deposh requiremant None uniesas you have previcusly had service

disconnected bacasss of non-payment

{a) "Local celis” are calls within 12 miles of where you ve.

Some typical ratee for calls 10 locaions more than 12 mites away are shown below:

Mors then 12 milas away but within

Outside your pant of the siale but within
the U S. (Lang Distance”)

Qutside the U.S.:
5 minute call

ToMexico: $5.0010 $7.50
To Hong Kong:  $5.40 to $9.00

This Is a special service for lower income people.

You havs a cholce between 2 types of service: Measured Rate and Fiat Rate.
# you make more than 85 local calls each month (calls within 12 miles of your home),

the Fist Rets wil save you money.

easured Rate Fiat Rate
Basic monthly servioe cost 1. $3.18
Charge for up 10 00 locsl calls () None None
Charge for addiionad looal calls (2) 8¢ per call None
Chaspe for calls 1o lnostions Varles on when you cal,
wmors than 12 miles swey how far awsy you and how long you tak
Instaliation chasge . $17.98

This may be paid In 3 monthly instaliments.
Deposh requirement None unisas you heve previously hed service

disconnecied becauss of non-payment

(a) “Local calls” are calls whhin 12 miles of where you iive.

Some typical rates for calle fo locations more than 12 miles away are shown below:

fore than 12 miles away but within

yaur part of the state (“Toll Cale)

Outside your part of the siate but within
the U.S. ("Long Distance”)




Reason(s) Have Not Tried to Get ULTS Table 8.4

All those aware who have not tried to get it were asked why they have not tried to get it.

Résponses are shown opposite.

Highlights

The main reason given by non-customers for not trying to get ULTS is that they have just never had phone service. A variety of
other reasons are given with no one thing representing a majority of the reasons.

All in all, what may be most important here is the absence of many comments about cost. Those aware who have not tried to
get it rarely cite cost as a reason for not doing so.

There are some who give reasons suggesting that they feel hesitant about calling the phone company, but these are mentioned by
fewer than one in ten of those aware who have not tried to get it.

NOTRE: All percentages are based on the percent of those aware who have not tried to get it. In total, this is just 24% of all

non-customers (48 % aware times 49% not tried to get it). Bxtreme care is urged in the use of these percentages because they
are based on such a small sub-base.
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Reactions to Installation Charge for ULTS

Told installation is $23.00/$17.23,

can pay in 3 installments
% Say they —

Could afford this
Not sure, depends

Could not

Installation cost is —
Less than thought
Same as thought
More than thought
Had no idea

% Believe it would cost (a) —

Less than $20
No idea
$20 or more
Base (qually)

{a) Eanlior in imorviow, whon sshed shout cost 1o stant service

Non-customers
Hispanic

Total GIE P8 Jot LD NLD Black White
% % % % % % % %

89 90 89 90 9% 80 94 82

7 5 7 7 4 12 4 11

4 5 4 3 1 9 3 6

63 56 64 65 67 63 61 59

19 22 19 16 19 11 20 23
10 13 9 11 10 13 10 7

9 9 9 8 4 14 9 11

10 5 11 11 12 7 18 2

29 30 29 31 33 28 26 26

61 65 61 58 55 65 56 72

(480) (246)  (234) (204) (185  (109) (99) (74)

Sowce: Q.100, 110, S3NC)

. Field Research Corporation

8.5
)
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Reactions to ULTS

At this point, non-customers who qualify for the service (or are uncertain if they would) were shown a card which described the
service. Separate cards were used for GTE and Pacific Bell. These cards are shown (reduced) on the opposite page.

Non-customers were then led through a series of questions to get their reactions to:

(a) the installation charge
(b) the deposit requirement

The following tables show responses to those questions.
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keactions to Deposit for ULTS

Non-customers
Hispanic
Total GITE BB =  TJot LD NLD Black White
: % % % % % % % %
Told no deposit unless have
outstanding balance, and then
payments can be spread out
% Had service disconnected 42 4 41 37 21 4 62 31
Among this group, % aware —
Payments can be spread 34 34 34 36 34 38 41 18
Not aware of this 66 66 66 64 66 62 59 83
Base (204) (106) (98) (108) (54) . {52) (63) 31
% Not had service disconnected 58 56 358 62 71 4 38 63
Among this group, % aware —
No deposit required 16 24 15 15 13 24 19 13
Not aware of this 85 76 85 85 88 76 81 87
Base (273) (138) ) (134) (185) (129) (56) (36) (43)
% Believe (a) —
No deposit required 16 20 16 21 22 19 9 13
DK if required 20 21 20 24 24 22 13 18
Must pay deposit 64 59 64 56 54 59 78 70
Base (qualify) (480) (246) (M) (204) (185)  (109) (99) (74)
— e — . Flo/d Research Corporation

8.6
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Reactions to Installation Charge for ULTS Table 8.5

Highlights S

The large majority of non-customers who qualify for ULTS (or are uncertain) say they could afford the installation cost of
ULTS: $23 (GTBE) or $17.38 (Pacific Bell) in 3 installments if desired.

For most, this is less than they thought it would be (63%). Only 10% say this is more than they thought. This is consistent

with what they said earlier when asked what they thought it would cost to start up service -- most (61 %) gave estimates of $20
or more. One in ten (10%) estimated less than $20. Almost a third (29%) could not make an estimate.
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 Univers... Lifeli.._ Telephone 5. vice

Universal Lifeline aclephone Service

This is a special service for lower income people.
You have a choice between 2 types of service: Measured Rate and Flal Rate.

it you maka more than 88 local calts sach month (calls within 12 miles of your home),
the Flat Rate will save you money.

Measured Rate Flat Rate
Basic monthly service cost $1.63 $3.87
Charge for up 10 60 local calls (a) None None
Charge for addiional local calls () 8¢ percall None
Charge for calls ©© looations " Varles depending on when you call,
more than 12 miles awey how far away you call, and how long you tak
instalistion cherge $23.00

This may be paid in 3 monthly inelaliments.
Deposh requirement None uniess you have previously had service

disconnected bacese of non-payment

(a) "Loss! calle” are cafls witin 12 miles of whers you ive.

mgoiiggtgggﬁ%isggn

More than 12 miles away but wihin
your part of the state (“Toll Calls”)
Y u:..f.,”,ﬁu , ~

Outside your part of the siste but within
the U.S. ("Long Distance”)

Outside the U.S.
S minute call
To Mexico: $5.00 to $7.50
ToHong Kong: $6.40 10 $9.00

This Is & special service for lowsr Incomes people.
You have a choice between 2 types of sarvice: Measured Rate and Fiat Rate.

f you make more than 85 local calls sach month {calls within 12 miles of hi
the Fiat Rats will save you money. g your home).

y : Measured Rate Fist Rate
Basic monthly service cast $1.23 $3.18
Charge for up 10 60 local calls (8} None None
Charge for addional locel calls (s) ¢ per cal None
ors o 12 i ey v b ey 48, o you
Instaliation chasge $17.38

This may be peid in 3 monthly instaliments.
Deposh requirement None unises you have previously hed service

disconnecied because of non-payment

{s) “Lecal calls” are calls whthin 12 miles of where you ive.

Some typical rales for calle (o locations more then 12 mites awsy are shown below:

’ More than 12 miles away but within
your part of the stete {"Toll Colls”)

Outside your part of the state but within
the U.S. (Leng Dlstence’)

Outside the U.S.:
§ minute call

ToMexico: $5.00 to $7.50
ToHong Kong: $5.40 10 $9.00



Reactions to Deposit for ULTS Table 8.6

Highlights
Questions about the deposit were, by design, related to whether they had had service disconnected by the phone company.

66% of the 42% who had had service disconnected were NOT aware they could spread the payments out; 34% were aware of
this.

Similarly, but in a different vein, only 16% of those who had not had service disconnected were aware there is no deposit
requircment in that case -- 85% were not aware of this.

These findings are generally consistent with the findings from an earlier point in the interview where the majority of non-
customers thought a deposit was required.

By company: While most of those who have not had service disconnected think there is a deposit requirement, GTE non-
customers are somewhat more aware than Pacific Bell’s non-customers that there is no deposit required in that case: 24% vs.
15%.

By ethnicity/race: Hispanics and Blacks who have had service disconnected are more aware of the instaliment option than are
Whites, although the bases for this level of analysis are quite small.

Awareness that no deposit is required if one has not had a disconnect is almost equally low across all groups.
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Limiting Calling to Areas within 12 Miles of Home

Non-customers
Total  GIE
% %
Limiting calls to areas
within 12 miles would be —
Very easy 44 47
Fairly easy - 23 16
Fairly difficult 16 15
Very difficult 14 18
Not sure/depends 3 5
Difficult 30 32
Base (quakify) (480) (248)
Reasons difficult (read list) (a) —
Want to call people who
live further away 67 66
Not sure what would be
within 12 miles 38 30
Can’t control others 16 14
Base (164) (92)

Seurce: 0114, 114NC) (s) Among those rating & dificull of not swe In Q114

8.7

%

23
16
14

30

(234)

68

39
16

(12)

e
Tot LD MND
% % %
49 50 46
21 19 24
19 22 14
10 8 13
1 1 2
29 30 28
(284 (185)  (109)
62 55 76
36 38 32
17 14 24
(101) (66) (35)

Fleld Research Corporation

Black

%

41
24
13
18

30
(99)

53

46
15

(27

White
%

38
25
13
20

32

(74)

92

36
13

(30)

NBO/REFT/DOORM Tam  m.n
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Costs of Calls

Introduction

Non-customers who qualify for ULTS (or are uncenam) were asked to look at the bottom half of the card at the examples of
costs for various types of calls.

For convenience, the rates are shown in reduced size opposite (bottom half of description -- shaded areas).
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Reactions When Given Cost Range for Various Types of Calls

Non-customers
Hispanic
Total GIE PB , TJot LD NLD Biack White
% % % % % % % %
Toll calls: more than 12 mi, but
within this part of California
5 min call: 35¢ - $1.50
Less than thought 40 31 41 44 48 38 38 31
Same 36 35 36 34 35 33 30 47
More 24 32 23 21 17 27 33 22
LD calls: to other parts of
California and other states
5 min call: 50¢ - $1.25
Less than thought 43 34 4 43 50 31 46 40
Same 32 32 32 29 28 33 32 38
More 25 33 24 27 22 36 23 22
Calls to Mexico:
5 min call: $5.00 - $7.50
Less than thought 38 38 38 43 49 31 39 24
Same 25 21 26 24 20 33 20 33
More 31 35 31 29 27 34 31 36
No opinion 6 6 6 3 4 3 10 7
Base (quaity) (480) (246) (234) (294) (185) (109) (99) (74)

— e — Flejd Research Corporation

8.8
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Limiting Calling to Areas within 12 Miles of Home Table 8.7

As shown on the card, non-customers were told that with ULTS they could make unlimited calls within 12 miles of their homes.
Calls beyond 12 miles would cost extra. -

They were then asked how easy it would be for them to limit their calling to within 12 miles of their home.

Responses are shown opposite.

Highlights

A large segment of non-customers said it would be "very easy" for them to limit their calls to within 12 miles of home. Another
23% said it would be "fairly easy” to do so, leaving 30% who said it would be difficult to do so.

The main reason this would be difficult is that they would want to call persons more than 12 miles away; however, a sizeable
segment cites not being sure of what would be within the 12 mile limit.

By company: This does not vary by company.
By ethnicity/race: On balance, there are no clear differences between the groups on this measure.
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Likelihood of Keeping Monthly Bill Close to Basic Rate

Non-customers
Hispanic
Total GIE PB ~ Tot LD NLD Black White
% % % % % % % %
Looking at costs for calls more
than 12 miles away and thinking
of how you and others use phone,
think monthly bill would be —
Close to ($1.63-$3.87)
($1.23-$3.18) 44 39 4 41 42 41 38 54
A little higher 38 37 38 43 44 41 38 28
A lot higher 18 24 18 16 15 19 23 18
If had service, think —
Could limit calls to |
within 12 miles 38 36 39 37 40 33 36 44
Would end up calling
more than 12 miles away 33 33 133 31 29 36 33 37
Not sure, depends 29 31 28 31 31 31 31 18
Base (quaiify) (480) (246) (234) (204) (185) (109) (99) (14)

LT — — Field Research Corporation —
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Reactions When Given Cost Range for Various Types of Calls Table 8.8

The card described three types of calls and gave examples of the average cost of each. Non-customers were asked if the cost of
each type of call was more, the same or less than they thought it would be.

Responses are shown opposite.

Highlights

Roughly two in five non-customers said these costs were less than they thought; another 25% - 36 % said they were about the
same as they expected. About one in four to one in three thought they were more. In general, more non-customers thought the
costs were less than thought the costs were more with many saying the costs were about the same as what they thought.

NOTE: The primary purpose of this series of questions was to remind non-customers that they have to pay extra for calls
outside the 12 mile area so that when asked their interest in ULTS they would be aware that the cost to them would depend on
the cost of calls. The examples of costs given were purposely broad. The reader is urged to avoid putting too much emphasis
on observed differences between the groups because of the amount of variance that exists in the actual cost of calls.
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Estimate of Total Monthly Bill if Have ULTS (A)
o After Extended Series on Cost of Extra Calls

Non-customers
Higpanic
Jotlaa GIE PB Jot LD NLD Black White
% % % % % % % %
Monthly bill would be —
Less than $10 17 13 17 12 14 8 19 27
$10-19 25 16 26 27 24 32 26 22
$20-29 19 16 19 17 21 10 21 21
$30-49 15 17 15 . 17 16 18 17 10
$50 or more 13 25 12 15 12 21 12 8
Mean $ 28 43 26 32 31 33 26 20
Median $ 19 26 19 19 19 19 19 14
Don’t know/not reported 11 13 11 13 14 11 6 13
Base (qualify) (480) (246)  (234) (204) (185  (109) (99) (14)

(A) “Considering that the basic cost of service would be ($1.63 or $3.87) ($1.23 or $3.18) and that you would
have to pay extra for all calls outside that 12 miles area” (Costs of calls were described just before this
question was asked.)

Sowce: Q.120NC)

— Fjojd Research Corporation

8.10
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Likelihood of Keeping Monthly Bill Close to Basic Rate Table 8.9
Prior to the series on costs of calls, non-customers were asked:

“If you had this type of phone service, do you think you and others here could limit your calls to within 12 miles of here
or would you be likely to end up making calls to areas that are more than 12 miles away?"

After a series on the costs for various types of calls, they were asked:

"Looking at the extra costs for calls that are more than 12 miles away and thinking of how you and others would use a
phone if you had one, do you think your monthly bill would be close to the ($1.63 or $3.87) ($1.23 or $3.18)! per month
or do you think it would be higher than that because of extra calls?”

If higher, "would it be a lot higher or just a little higher?”

Highlights

Somewhat less than half (44 %) of the non-customers felt they could keep their monthly bill close to the basic rates for ULTS.
Almost two in five thought they would be "a little" higher than that, and 18% thought they would be "a lot" higher than that.

This corresponds closely to their estimated ability to limit calls to within 12 miles of home: 38% thought they could but 33 %
thought they could not and another 29% were not sure.

By company: This does not vary much by company.

By ethnicity/race: Whites are the most likely of the groups to think they could keep the cost of service to close to the basic
ULTS rate: 54% vs. 38% for Blacks, 41 % for Hispanics.

ImEammniwenshown GTE rates and Pacific Bell customers were shown Pacific Bell rates. GIE rates are listed first.
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Estimate of Total Monthly Bill if Have ULTS Table 8.10

After being asked if they thought they could keep the costs to close to the $1.23 or $3.18 per month or not, non-customers were
reminded they would have to pay extra for calls outside the 12 mile limit and asked to think about how they and others would

use the phone:

"Considering that the basic cost of service would be ($1.63 or $3.87) ($1.23 or $3.18)? and that you would then have to
pay extra for all calls outside the 12 mile area, how much do you think it would end up costing you per month if you had
this service ... just your best estimate of what you think it would end up costing you given the number and kind of calls
you and others in your (family) (household) would be likely to make?"

Highlights

After being reminded of the cost of calls and to think about how they and others would use the phone, only 17% think their
monthly bill for ULTS would be less than $10. Another 25% think it would be between $10 and $19, another 19% think it
would be between $20 and $29, 15% think it would be between $30 and $49 and just 13% think it would be as much as 350 or
more. The average is $28; the median is $19.

Interestingly, 89% of the non-customers were able to make an estimate. Their ability to do so is probably enhanced by the 65%
who have had service in the past.

By company: GTE non-customers expect higher monthly bills if they had ULTS than Pacific Bell non-customers -- average
monthly bill is $43 for GTE vs. $26 for Pacific Bell. The median is also higher for GTE than for Pacific Bell.

By ethnicity/race: Whites expect lower bills on ULTS than Blacks and Hispanics.

NOTE: It is clear from these responses that non-customers were expecting to make and have to pay for extra calls -- the median
expected total bill is $19 -- well above the rates quoted for the basic monthly ULTS service.

2GTE customers were shown GTE rates and Pacific Bell customers were show Pacific Bell rates. GTE rates are listed first.
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Ajfordability of Estimated Total Monthly Bill on ULTS

Estimated monthly bill would be —

Very easy to afford
Somewhat easy

Somewhat difficult
Very difficult

Difficult
Less than very easy

Earlier, when asked about
affordability of phone service
% say it is (a)

Very easy to afford
Somewhat easy
Somewhat difficult
Very difficult
Difficult

Less than very easy

Base (qualfy)

(2) Rapevoeningsd on these answesing (eulutes 12% whs coulin say)

Non-customers
Hispanic
Total GIE PB Jot LD NLD Black White
% % % % % % % %
47 47 47 40 4] 39 52 62
33 30 34 36 35 39 36 24
15 17 14 19 21 16 8 9
5 5 5 5 4 7 4 3
19 22 19 24 25 23 13 12
52 52 52 60 59 61 48 36
32 39 32 30 26 36 34 36
40 32 40 39 47 26 43 38
15 15 15 17 16 18 10 14
14 13 14 15 11 21 13 12
28 29 28 31 27 38 23 25
68 61 68 70 74 64 66 64
(480) (246)  (234) (294)  (185)  (109) (99) (74)
Source: 0.124, 57{NC)

8.11

Fleld Research Corporation
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Affordability of Estimated Total Monthly Bill on ULTS Table 8.11
Non-customers were then asked how affordable their estimated monthly bill on ULTS would be.

Résponses are shown opposite along with their responses to an earlier qué.{tion about the affordability of telephone service based
on what they thought it would cost before seeing the ULTS description.

Highlights

About half (47%) of the non-customers who would qualify for ULTS (including those who were uncertain) say it would be "very
easy” for them to afford based on what they thought it would cost after going through the various cost elements. Another 33%
thought it would be "somewhat easy” to afford. About one in five (19%) thought it would be difficult to afford based on what
they think it would end up costing them.

Knowledge about ULTS and the various cost elements appears to improve perceived affordability of cost among non-customers
who would qualify for ULTS (or are uncertain): carlier just 32% of this same group said it would be "very easy" to afford
phone service. This increases to 47% after the ULTS series. Similarly, the percentage saying it would be difficult to afford
drops from 28% to 19%.

By company: Perceived affordability of ULTS and the increase in perceived affordability of phone service after hearing about
ULTS is about the same for both companies.

By ethnicity/race: The majority of non-customers in all ethnic/racial groups say they think ULTS would be at least somewhat

easyfortlwmto:fford(basedonwh&tmeythmkltwouldendnpcosting) In all groups, knowledgeofoostsappearsto
increase the perception of phone service being affordable.
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Trings r'hat Make Phone Service Hard to Affora
s Among Those Who Find ULTS Monthly Bill Less Than Very Easy to Afford

Non-customers
Hispanic
Total GIE PB - Jof LD NLD Black White
% % % % % % % %
% Say their ULTS bill would be
less than very easy to afford 52 52 52 60 59 61 48 36
% Say this IS a reason (read list) —
Calls outside U.S. 49 - 55 49 61 59 63 33 19
Calls within U.S. 40 42 39 34 26 49 56 45
Can’t control # calls 38 33 39 388 34 43 50 27
Can’t control who uses 35 32 36 36 34 40 46 20
Talk long time 30 34 30 32 25 44 37 15
Basic monthly cost 23 20 24 28 21 40 11 23
Calls to 900 numbers 9 5 9 7 4 12 15 5
No to all 12 12 12 10 13 5 10 25
% Say this is a BIG reason (read list) —
Calls outside U.S. 29 42 28 35 29 45 28 2
Calls within U.S. 25 28 24 19 12 31 41 26
Can’t control # calls 27 20 28 24 22 28 47 14
Can’t control who uses 23 18 24 23 20 29 39 7
Talk long time 19 21 19 18 14 24 32 9
Basic monthly cost 10 7 10 11 7 19 4 12
Calls to 900 numbers 6 3 6 3 4 1 15 5
- Basa (qualty) (249) (129) (120) (167) {107) (60) (41) (34)

Fleld Research Corporation
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Things that Make Phone Service Hard to Afford Table 8.12

Those who say they would find their ULTS bill less than "very easy” to afford were read a list of reasons why this might be so
and asked, for each, if this is a reason they feel this way or not and, if so, is it a big part of the reason or only a small part.
Responses are shown opposite -- the top half of the table shows the percentages saying this "is" a reason; the bottom half shows
the percentages saying this is a "big" part of the reason.

Highlights
Roughly half of the non-customers overall say that their anticipated ULTS bill would be less than very easy to afford.

The main reason for this is the cost of calls outside the United States. Next in rank order are calls within the U.S., the inability
to control the number of calls and who uses the phone. The basic monthly cost is cited by only 23% of those who would find it
less than very easy to afford, and it is considered a "big” reason by only 10%.

By company: The same general pattern is seen for both companies.

By ethnicity/race: For Hispanics, the cost of calling outside the U.S. by far is the major reason cited for saying ULTS would
be less than very easy to afford: 61% cite this as a reason and about one in three says it is a "big” reason. Calls within the
U.S., not being able to control the number of calls and who uses the phone are also important reasons among Hispanics,
especially NLD Hispanics. (NLD Hispanics are more likely than others to cite the cost of basic service as something that makes
it hard to afford.) Blacks are especially likely to cite the cost of calls within the United States and the inability to control the
number of calls and who uses the phone. Whites are less likely to cite control reasons than are others; they most often cite the
cost of calls within the United States as the thing that makes phone service hard to afford.
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Affordability by ‘Estimated Cost

Estimated Monthly Cost If Had ULTS (with calls)

Under $10- $20- $30- $50 Can't
$10 $19 $29 $49 Plus Say

% % % % % %

Say this would be —

Very easy to afford 75 54 42 32 25 44

Somewhat easy 21 36 51 37 35 11

Difficult 4 11 7 31 39 40
If $10 more

Very easy 37 31 20 29 16 13

Somewhat easy 22 32 44 34 31 22

(Becomes) difficult 37 27 26 7 14 18

Total difficult 41 38 33 38 53 58
If $20 more |

Very easy 9 8 4 16 13 8

Somewhat easy 21 25 35 22 16 8

(Becomes) difficult 29 31 23 24 17 19

Total difficult 70 69 56 62 70 77

Base (qualify) (76) (103) (80) (76) (67) (58)

Sousce: Q.123, 124 (Tahle 2150
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How Increases of $10 and $20 in Total Monthly Bill Affect Affordability

Non-customers
Hispanic
Total GIE PB - Joo LD NLD Black White
% % % % % % % %
Estimated monthly bill would be —
Very easy to afford 47 47 47 40 41 39 52 62
Somewhat easy 33 30 34 36 35 39 36 24
Difficult 19 22 19 24 25 23 13 12
If $10 more —
Very easy 25 38 24 18 18 17 36 36
Somewhat easy 32 25 32 32 33 31 37 28
(Becomes) difficult 23 13 24 26 24 29 15 21
Total difficult 42 35 43 50 49 52 28 33
If $20 more — |
Very easy 9 15 9 8 6 11 10 14
Somewhat easy 23 20 23 19 23 13 30 25
(Becomes) difficult 25 27 25 23 22 25 31 25
Total difficult 67 62 68 73 71 77 59 58
Base (qualify) (480) - (48) (24) (204) (185) (109) (%) (74)

—t —— Fjeid Research Corporation
8 ‘ l 4 12967 /REPT/DOOR/D_TABLES MA1S-D
) ) )



